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Beeline is the leading telecommunications and digital company 
in the Kazakhstan market. The brand positions itself 
as a trendsetter and innovator: it is constantly developing 
and improving. 

We demonstrate and promote it on social 
media, supporting the Employer Brand 
of the company.



CHALLENGE



We were challenged to develop a content strategy 
aimed at two groups of followers: potential job 
candidates and current Beeline employees. 

As a digital company, the brand 
not only competes with local 
telecommunications companies 
but also with global tech giants. 

Therefore, we aimed 
to build a community. 

A hub, where specialists from 
different digital fields would 
communicate, seek advice, share 
news and track rapidly changing 
trends.

challenge





SOLUTION



We decided to talk about digi-
tal in engaging ways, finding 
a balance between entertain-
ing and expert content. 

Our content strategy is based on seven 
Employee Value Proposition attributes that 
reflect a company's corporate culture. 

solution



According to a huge amount of people 
interested in digital career, we decided to interested in digital career, we decided to 
become a “friend” brand in order to be help-
ful. This way we strengthen relationships 
with current employees and build a bridge 
to future colleagues. Beeline employees 
share their cases and favourite memes, 
HR’s adviсe for job seekers. 

“FRIEND” 
BRAND

Also, it is important to create an attractive image 
for job applicants. To stay in touch with them, 
we share the company’s news and achievements, 
subtly promoting the Employer Brand of the company.

solution



Our posts are concise and clear even 
for the newbies in digital field. To sup-
port them we share useful materials 
and success stories in Beeline. 

Bright yet simple design catches the 
eye, while relatable topics and memes 
engage readers and increase organic 
reach.

solution



solution

We create memes around inside themes 
and jokes to build community and in-
crease organic reach of our content.

Work calls at 6 p.m., burnout and remote 
work, lack of work experience, deadlines 
and work-life balance. 

121 294 557

327246

Memes



solution

Focusing on Beeline’s EVP, stimulating envi-
ronment, we talk with employees who have 
studied at Beeline courses and changed their 
career paths. Also, we discuss current hot 
topics in digital with the experts. 

Beeline 
Stories



solution

It is a special column where we ask HR-specific 
questions such as “How to ask for a raise?”, 
“How to pass an interview?”, “What are the 
basics of business communication?”. This way 
we strengthen Employer Brand by showing 
company’s progressiveness as well as comfort-
able working environment.

Сareer 
advice



solution

In stories, we demonstrate that Beeline is open 
to a conversation, whether it is a short or long 
one. Followers know that their messages and 
reactions are always awaited.

Instagram
Stories



solution

We implement different mechanics 
to engage our subscribers in conversation. 

For example:
quizzes — guess which news is from the 
digital world and which is fiction

surveys — what would a person do when 
put in different situationsput in different situations

tests — what is a person’s alter-ego from 
TV series

games — guess the job position given 
the list of responsibilities



solution

results +2120

Beeline People. LinkedIn 

We also create content on the LinkedIn page of the 
company. Considering the specifics of this social 
media, we aimed to increase the number of follow-
ers and develop a "brand-expert" image. We deliver 
expert content from company employees with crea-
tive copywriting and signature design

new followers 
in 6 months

(from 01.01.2022)



RESULTS



results Our Instagram statistics from 01.01.2022

+19%
80

17 889
growth of followers

2 002
savesposts

likes

318
stories



Increased Engagement Rate 
up to 2%, Engagement Rate 
by Reach up to 5.5% and Reach 
Rate up to 36.42%

results

WE DRIVE ORGANIC GROWTH

307 347
338 188
52 962

cumulative
Reach

cumulative
Impressions

profile
visits

We keep building a com-
munity, engaging followers 
and getting a positive feed-
back



Enhanced the Employer Brand

#1 top 5
results

Beeline Kazakhstan took first 
place in the "Big Company" cate-
gory in the rating from the profes-
sional Data Science and Machine 
Learning Community.

Beeline Kazakhstan entered the 
top 5 employer brands for the first 
time, according to a study by the 
creative agency Zimablue.

Survey from 20.06.2022–1.07.2022 Survey from 31.05.2022–10.07.2022



job applications for posi-
tions in digital compared to 
the previous period since 
October 2021

less is needed 
to fill a vacancy

candidates for internships 
in various business 
functions

offers increase 
2

results

+300%3 days

+55%
increase in responses 
to vacancies

+55%

+50%

The Employee Satisfaction Index 
(eNPS) increaseyear-on-year

+3%





 Thank you! 


