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Beeline is the leading telecommunications and digital company
in the Kazakhstan market. The brand positions itself

as a trendsetter and innovator: it is constantly developing

and improving.

media, supporting the Employer Brand

// We demonstrate and promote it on social
@ ) of the company.




# CHALLENGE



-* challenge

We were challenged to develop a content strategy
aimed at two groups of followers: potential job
candidates and current Beeline employees.

As a digital company, the brand A hub, where specialists from
not only competes with local different digital fields would
telecommunications companies = communicate, seek advice, share

but also with global tech giants. news and track rapidly changing
trends.

Therefore, we aimed
to build a community.






¥ SOLUTION



g J solution

We decided to talk about digi- \ /

tal in engaging ways, finding
a balance between entertain-
ing and expert content.

Our content strategy is based on seven
Employee Value Proposition attributes that
reflect a company's corporate culture.



* solution

According to a huge amount of people
interested in digital career, we decided to
become a “friend” brand in order to be help-
ful. This way we strengthen relationships
with current employees and build a bridge
to future colleagues. Beeline employees
share their cases and favourite memes,
HR's advice for job seekers.
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Beeline KazaxcTtan — ny4Jwasn
«6ONbLAA KOMNAHWA» CTPaHbI
ana padortel Data-cneunanncToBs

AKTYanbHo o paboTe.
CMellHble MeMBbl OT BUnaiHoBLEE

M beelineKZ cofuitia  manviMbeeling

Also, it is important to create an attractive image

for job applicants. To stay in touch with them,

we share the company's news and achievements,
subtly promoting the Employer Brand of the company.



-* solution

Our posts are concise and clear even
for the newbies in digital field. To sup-
port them we share useful materials
and success stories in Beeline.

Bright yet simple design catches the
eye, while relatable topics and memes
engage readers and increase organic
reach.
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* solution

Kak ata pabota
Yro gymaroT P
o pabote B IT chralbin il
Ha CaMomM Oeng
CEFGAHA f FaKaHYHBHD
PAsoTY NOPaHBLLE
olcy=meHe HEH ofcym neHILe MIBH
BOMOUEHLE B XN E . BOMACUIEHAE B AT
PR THND HH Ry,
KYNAHHE B QL . FHIACK MEMOEEH b DevilehueHeamen

Qs NI-10 KOTOPOE
ML ETE e pOSaT BT i

M emes 121 294 957

OCHOBHBbIE H3MEHEHHA
E HOBOW BEPCHMM NPOAYKTA

FAAAMKH, KOTOPBIE HARO

We create memes around inside themes 2akpeiTs 20 OTIYCKD
and jokes to build community and in-
crease organic reach of our content.

HCNpaBnedst  QOGABNEHDI
CTapbie Garv HOBBIE

Work calls at 6 p.m., burnout and remote
work, lack of work experience, deadlines
and work-life balance.



-*- solution

-*- monbesling  waHsimbesline  beelinepespla

«0) TOM, K3K A NONAN B KOMMNaHWIoD

Z HeTopMIE OT CoTpraRrkoR Bealine Koaaxcre
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PyKoBoAUTENbHULULI
Beeline Kasaxctan 2

B Apoa nar fogy A Gain Ba KandiepiEuEe Agle
Kitchen a7 Beeling Kasaxctas, 33680 MHEMD
TORSEAANA O BHELRPEHAA SSIUM W 0ENKIHCE
EEEHMA APWLFERAN MEARTARE MR

Bonuwe Boern MHE JAN0MHMIRCE BTMOCESRE
H HOMEHIHATH, B S0TER0M RAUETEA FAGCTATS
#ETARN T NEpd A Sobol HOBEM BEI0ER

AR pa A ssai
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Woroaidm: Manshieg

Focusing on Beeline’'s EVP, stimulating envi-
ronment, we talk with employees who have
studied at Beeline courses and changed their
career paths. Also, we discuss current hot
topics in digital with the experts.

Kakoeo ato — paboTaTh
rrmea Product- gusaiHepom?

hiHE NOHPAEMNCA NPOOYET
momnaHey Simply, # A 3agan cach
CTPAHHENA BONPGS B Y4aT
MOAGERHKH B Ingtaoram, Mod
EEANME NEPELANK PEKPYTERAM,
O YRR YERES MECALL B NERLIER

B KOMAdMAIGS

CeoER MCTOPMER OSRMTCA
FMensmad, Product-guaaiinep
B Beeling HazaxcTan

* aRTHLERC bealinepeople




* solution

-*- HOBPEAHEE_COBETHI

Ton-3 sonpoca Ha cobecegoBaHnK,

KOTORLoE TREGIOT NOAraToBKN

W beeline_people  mepegpeie_cosersi

Kak 3abbiTh 0 paboTe

B ﬂTnjﬂ:HE? .
5 COBITOR OT IKCHEDTA

Bealine Kazaxeran e

® | s
C 3apnnaTon? -
5 coBeToR OT IHCNEpTa NG nogGopy
Bealine KazaxctaH iy

It is a special column where we ask HR-specific
questions such as “How to ask for a raise?”,
“How to pass an interview?”, “What are the
basics of business communication?”. This way
we strengthen Employer Brand by showing
company's progressiveness as well as comfort-
able working environment.

175
MpoaHanHIMPYATE PbiIHOK

HMayunTe phior B YAHARTE PEAfBHYR CTOHMOETE
BALUMXE HABLIKOE, B aTOM BaM NOMOYT pasoTHRe
CARTE], COUSETH M AHAKGMBIE HE ChaRHEI CREp

He yereni HaysnTo PoiHoK, i DORPOS PEKpYTERD
JACTAN Bac Bpachmox? Tofda opHeHTHEYATECH

HA HBIHELWHWR/MOCNegHHR YROBEHL 0N0Ra

HAN ETOMMOCTE CBOER NOTReOMTENBC KON KOPIMME

odi Anreenasi Pasin
4 aWcnepT nononfogy Beeline Kasancran
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Hns CoMpEHETE KYBTY Ry
oG, QRGECTED N YaRnEHE?




* solution

In stories, we demonstrate that Beeline is open
to a conversation, whether it is a short or long
one. Followers know that their messages and
reactions are always awaited.

MiobuTe accouMHpoBaTe cebn
€ NepcoHamami W3 dunemon?

Torga HaxoaMTe Cein o cepuans
“HpeHSeBaR fomiHa"
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* solution

We implement different mechanics
to engage our subscribers in conversation.
For example:

quizzes — guess which news is from the
digital world and which is fiction

surveys — what would a person do when
put in different situations

tests — what is a person'’s alter-ego from
TV series

games — guess the job position given
the list of responsibilities




-* solution

Beeline People. LinkedIn

We also create content on the LinkedIn page of the
company. Considering the specifics of this social
media, we aimed to increase the number of follow-
ers and develop a "brand-expert’ image. We deliver
expert content from company employees with crea-
tive copywriting and signature design

esits 42120 {5y ey

(from 01.01.2022)




4+ RESULTS




+ CD

80 318 2002

posts stories SAVeES

+19% 17 889

growth of followers likes

Our Instagram statistics from 01.01.2022




+ CD

WE DRIVE ORGANIC GROWTH

307 347 ="

338 188 ~=
52 962

Increased Engagement Rate
up to 2%, Engagement Rate

by Reach up to 5.5% and Reach
Rate up t0 36.42%

We keep building a com-
munity, engaging followers
and getting a positive feed-
back



4 results Enhanced the Employer Brand

topo

Beeline Kazakhstan took first Beeline Kazakhstan entered the
place in the "Big Company" cate- top 5 employer brands for the first
gory in the rating from the profes- time, according to a study by the
sional Data Science and Machine  creative agency Zimablue.

Learning Community.

Survey from 20.06.2022-1.07.2022 Survey from 31.05.2022-10.07.2022



* results

candidates for internships
in various business
functions

offers increase

less is heeded
to fill a vacancy

increase in responses
to vacancies

job applications for posi-
tions in digital compared to
the previous period since
October 2021

The Employee Satisfaction Index
(eNPS) increaseyear-on-year



3opascTRYHTE

Ecte nw BakaHcuu chepe
‘ TENEKOMMYHHMEALWMA afTH

3opascTeyrTe! B HaweR KoMnNaHuK
MHOMO MHTEPEeCHBIX BakaHcwid. Co
BCEMM arTYanbHbiMK BaKaHCHAMK
Bbl MOXETe 03HAKOMUTBCA NO
cceinke - https:/fhh.kzfemployer/
135317

3npascTeyiTe! Kyna sBOHWTE No
noeofny paborel?

ﬂ Ectk HOMep hr manager?

NobBpois HouwM!

Kaxue Ha QaHHbIiA MOMEHT 8CTb
a AKTYaNbHbIE BaKaHCUMT

BunaiH
9 sac nobnio

MoTomy 4TO A 3aecs paboTa &
L LA L gL

0 M MHe HpaBuTCA
L

mdkamst @ @ @

IHRgL OreaTate CoobuoHWe QTrpansTh

= beeline.people "' ' 'L T
—— o

M, OTEOTHTL JTnpasmTh

araykin 8 obbACHAK:

1. VP - coapaoT xoHdeTs,

2. Mapxetonoru - npMayMmBanT oGepry,
3. Nuénky KonWPanTeps! - NPMOYMBIBA0T
CoBa,

NOTOM ¢ FOTOROR KOHGETH NPUAOAAT KO
hiHE,

4. A 3aHHUMAKCH PACNPOCTRAHEHMERM ATHX
KOHGET, UTO0E Kaxaomy aBaoHeHTY
DOCTINUCE CAMBIE MYHILHE W KTO KaKyo
KoHpeTy xoTen Goi.

A mexepsep No pazeuTHD CVM ﬁ'f‘

Buen Hpanurea: 3 Oroetdte  OTARanDWTL

== beeline.people @araykin QueHs
= HHTEPEeCHO, 3 MMagHoe ~ MOHATHD %)

3

GBHER Hpapurea: 1 CDTREETHTS CTNpasiTb

zhanar_inhr CwiH cxazan "Mama, a xorpa a
Byay NPOHXIK-MEHEAXEPOM (project] w
MEeHA Toxe Bee GyayT HaHumaTe?" )

Buefl, Hpaperca: 2 OvAetire  OTNpaswTs

- beeline.people @zhanar_inhr &2
-— <

AR [ Lls ! Hpamurena: 1 OTHETHTD OrnpanuTh

Ime.ra Brino Bb MHTEPECHD YCNBIMLATS,
MOXET BbiTh W OT CAMOro repoR KCTODMHN,
KaK OH CNpaBnaeTca unM naberaer
BRMOPAHMA NP TAKOM TEMMNE XHU3HKT
Cnoxed nid Gpate Ha ceba
OTEETCTESHHOCTE 33 30349 M PACTY No
KapbEpHOA NECTHULE, YYMTLIBEAA PAIHMLY
B BOIDACTE € KONNErani?

e

[IeRar QTReTHTE OTARIDMTD

= beeline.people @ime.ra Noaxyio

™ CTATui) FEpOR MOXETE NOYMTATE Ha
Hawem Bnore Ha habr.com.
NepexoauTe No ccbinke B8 GHo '

e,
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blackamericano.please J% t"'n t"\

THER DToaYTHTL CooburdHsg COTNoannTs

- beeline.people
= @blackamericano.please '

THI2a, OroeTuTe  OTARALKHTD

kovaevborya OTRHMMHBIE MEMBILD

dHen.  HpaouTtoR: 1 Oveetite  OTNRDEMTE
CEpLITE OTOETL

= beeline.people @kovaevborya "
= Cnacubo, uTo oUSHIEnKH "'*’j

4HEn HpaaWaren: 1 UTR2ETHTE TNpagHTs

@ kovaevborya @beeline.people A eam
cNAacywio 38 BOIMOMHOCTH
TPYAOYVCTROWTCH K BaM H3ARKCH
cmory ceba peaniionarts & HOBOM
aene a ecny HeT To BepHYCe B KOAN
ueHTp:) niobmo Gunain |

daen HpaaMrea: 1 DTEETHTE DTNRIRHT s

akmazoi Movemy Taxk cMewHo?))) ©

THeR Hpagurea: 1 OTEETHTE . OTNDERMTL

o beeline.people @akmazoi MoTomy

= yromu3a?)) &2 ™

THE, HpanwTea:s ] QTaeTHTE OTARAENTE

hakimkuvatov Mepabia mem yGun)
poGaeno cebe B apoeHan &f

dued.  Hpaswrea:1  OTeetiTe OTApianTe

aman_jolov MonHSCTEIO COrNacex, L L
W W obomaw ceown paboty

HEN HpasuTeR: 3 OraatuT CoobuleHKe

== beeline.people @aman.jolov XKenaem
= ycnexos 8 paSote! "

Ga HpagdTea: ¥ OTEETHTE DTARIANTE

kovaevborya CMmewHo &g a no nosoay
yNxGanWeroca gena THINMYHBIA 8 Korga
paBGoran onepaTopom )

T

B, HpaguTes DTEETHTE DTNRAnUTE

- beeline.people @kovaevborya &

G,  OreetHte OTARIENTL

lekachka_k &% % &) &=

HEqQ OTEETHTE ':'_:-:_'.-ﬂill.'lll."r:'.'.-." LTNpagATs

- beeline.people @ekachka_k '

30 Orpetnte OTRRpasuTe

kovaevborya BecosMa onpasgaHo npowy
3AMETWTE 3 2cni Bl MeHA B3ANK

MOHTa MHHAKDM WK EI,LI,é E2hM=TD B KOHLE
KOHLOE 2CTh HEQONBWON ONbIT paboTh B
BunaliHe B uenom 52 @ 0%

(=14 ] OFfeTHTh ConbilgHre OTARAHKTE
CHpBITE OTBETHI

= beeline.people @kovaevborya &
—

afal LDYBETHTE DTNRAaEMTE

@ kovaevborya @heeline.people U
HEDONEWON angenT BHnarH NyYWHIA
NpoBalnaen B MoEM ropoae

Ba HpaawTtecs: 3 OThHEeTHTD OTNpasnTE



Thank you!



